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ABSTRACT
ABSTRACT
This research is a socio-economic research aimed at knowing the consumer acceptance of FinTech e-Wallet towards behavioral
intention of Muslim millennials in Banda Aceh. The type of research used is a quantitative method with a descriptive approach.
Data collection is obtained by means of field studies (surveys) in the form of questionnaires. The population in this study is the
whole population of Muslim millennials in Banda Aceh with samples amounting to 100 millennials that are obtained by non
probability sampling sampling techniques through a purposive sampling approach. The dependent variables used are Behavioral
Intention (BI) accompanied by independent variables consisting of Perceived Usefulness (PU), Perceived Ease of Use (PEU), and
Perceived Credibility (PC). Based on the results of the study, the PU, PEU and PC variables simultaneously have significant effect
to behavioral Intention. As for the partial there are two factors, namely Perceived Usefulness (PU) and Perceived Credibility (PC)
which is quite impressive to provide a positive and significant impact on the intention of user behaviour FinTech e-Wallet
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ABSTRAK
Penelitian ini merupakan penelitian sosial ekonomi yang bertujuan untuk mengetahui penerimaan konsumen (consumer acceptance)
FinTech e-Wallet terhadap niat berperilaku (behavioral intention) generasi milenial muslim di Banda Aceh. Jenis penelitian yang
digunakan ialah metode kuantitatif dengan pendekatan deskriptif. Pengumpulan data diperoleh dengan cara studi lapangan (survei)
dalam bentuk kuesioner. Populasi dalam penelitian ini adalah seluruh penduduk generasi milenial muslim di Kota Banda Aceh
dengan sampel berjumlah 100 generasi milenial yang diperoleh dengan teknik pengambilan sampel non probability sampling
melalui pendekatan purposive sampling. Variabel dependen yang digunakan ialah Behavioral Intention (BI) disertai variabel
independen yang terdiri dari Perceived Usefulness (PU), Perceived Ease of Use (PEU), dan Perceived Credibility (PC). Berdasarkan
hasil penelitian menjalaskan bahwa variabel PU, PEU dan PC secara simultan berpengaruh signifikan terhadap niat berperilaku.
Adapun secara parsial terdapat 2 faktor yaitu Perceived Usefulness (PU) dan Perceived Credibility (PC)  yang cukup impresif
memberikan impact positif dan signifikan terhadap niat berperilaku pengguna FinTech e-Wallet.
Kata Kunci : Penerimaan Konsumen, Niat Berperilaku, FinTech, e-Wallet, Persepsi Kegunaan, Persepsi Kemudahan, Persepsi
Keamanan.
